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The environmental movement first emerged in the late 1960s as part of a broad, critical social movement. In Denmark, the environmental movement was part of a broad-based student movement, which was a kind of revolt of the younger generation against the older people in power, not least at the universities. 
It was a movement, among other things, that was highly critical of the ways in which knowledge was produced in society, and the ways in which students were educated. In Denmark, the movement led directly to the creation of new universities in Roskilde and Aalborg that were based on group project work and problem-based learning, as well as to a revitalization, or mobilization of the people’s high schools that had been established as a part of earlier social movements – of the farmers and the workers. 

In the course of the 1970s, primarily at Roskilde, Aalborg, and new and re-newed people’s high schools, alternative or ecological approaches to knowledge started to emerge, what I have called in my writings “green knowledge”. In political campaigns directed against various kinds of chemical pollution and especially against the development of nuclear energy, environmental movement organizations, together with students and teachers at universities and people’s high schools, learned about environmental problems, and, not least, about other, more environmentally-friendly ways to produce energy, food, and the other necessities of life. At places like Tvind, Christiania, Svaneholm, and in the local groups of NOAH, OOA, and OVE, activists and academics joined together to learn how to build wind energy plants, grow organic food, and try to live more ecologically, or what we today would call climate-smart. 
In the 1980s, as the political climate in Denmark and in most other countries turned to the right, environmental politics changed character, and the making of green knowledge changed as a result. It largely came to be institutionalized, or professionalized. Different sorts of experts started to make more specialized kinds of knowledge in such areas as renewable energy, organic agriculture, and even, like me, in environmental politics. Many of us who had been active in the environmental movement in the 1970s started to leave the space of the movement behind and carve out careers, both in universities, as well as in the wider worlds of government, media, and business. And as the society became more commercial and competitive in the course of the 1990s, green knowledge also became more commercial and competitive. Instead of learning together and cooperating with each other in projects of collective learning, many makers of green knowledge started to go into business. 
At the same time, the links between universities and the business world grew more intimate, and students and teachers, in Denmark as well as in most other countries, were encouraged to become more business-minded and entrepreneurial and contribute to the “competitiveness” of Danish companies in the global knowledge-based economy, as it started to be called. Courses in marketing and finance and entrepreneurship were established at most universities, even at Roskilde and Aalborg, and government support programs were created to foster clean technologies and cleaner production, as well as to support renewable energy companies and ecological agriculture.    
As we approach the Copenhagen Summit on Climate Change in December, it is the green business people, the ones who have primarily come to see green knowledge as a source of green products, who have come to dominate the scene. In Denmark, because of the enormous success of VESTAS, green business is particularly strong and influential. As Connie Hedegaard has put it, 

Over the past 25 years Denmark has registered almost 80 percent of accumulated economic growth - with almost no increase in our total energy consumption. Today, clean tech and renewables account for some 10 percent of our total exports – and remains one of our fastest growing export areas. We have created an abundance of clean tech jobs largely in remote areas of the country that were previously hit by consecutive waves of outsourcing. In short: We don’t just claim that green growth pays off. We have proven it in clean, cold numbers. We have proven that green growth can deliver the millions of new jobs that the World needs; that it can diversify economic development; and that it can make us all less dependent on fluctuating energy prices. And on a Planet of soon to be nine billion people - all wanting the commodities of modern life – the already solid business case for sustainable growth only becomes all the more apparent by the day.

The idea that green knowledge is primarily about green business has two serious drawbacks. On the one hand, it has led to a backlash, or reaction, on the part of those who carry out other kinds of business, which - to put it bluntly - are not particularly green. In Denmark, it is especially those companies that are associated with agriculture and food-processing, as well as in traditional branches like shipping, that have mobilized an anti-environmental backlash, or environmental skepticism, which has had a significant influence on Danish environmental policy in the years since 2001. While Bjørn Lomborg and Pia Kjærsgaard may differ on some issues, they nonetheless agree that sustainable development and environmental concern in general costs too much money. As Lomborg likes to say, you can get more environmental protection for your money by developing old-fashioned technology than by developing green products that require far too much government support to be profitable. 

The other problem with green business is that it makes it difficult for those who are not business-minded entrepreneurs to take part in the making of green knowledge. When environmental politics and, more specifically, climate change policy is defined so strongly, and more or less exclusively, in commercial terms, it makes it less attractive for all those with other talents and competencies than commercial ones to get involved. In this respect there is a big role for environmental organizations to play, to reach out to environmentally concerned citizens, in order to provide other kinds of opportunities in the society for making green knowledge that are not commercial. If dealing with climate change is to become a truly social process, where everyone who wants to do something can be engaged, there need to be many other spaces, or sites that are made available in the society for people to be able to take part. There need to be many more opportunities to make green knowledge and green innovations that are not for profit.
When I first came to Aalborg as a professor in 1996, Denmark was not simply a world leader in green business, but there was also a more general process that was going on, to which both environmental organizations, socially concerned academics and the government contributed. In the 1990s, there was a range of opportunities available for those who wanted to take part in what was then called sustainable development. There was a green fund, a green guide program, and many local projects that were set up by local governments, in order to further the Agenda 21 that had been agreed upon at the Earth Summit in Rio de Janeiro in 1992. For academics like myself, we were given opportunities to study these activities as participatory observers, as part of government-funded research programs in strategic environmental research, and, in my case, environmental social science, that were subsequently eliminated when Fogh Rasmussen came to power in 2001. He didn’t like green experts, and cut most of our funding, while creating a special institute of environmental assessment for Lomborg.
One of the main tasks for the future, after the Copenhagen Summit has come and gone, will be to create new kinds of opportunity spaces for collective learning and green knowledge making to take place around the issue of climate change. It is not obvious that green business can do it all; on the contrary, green business, and a government policy that focuses almost exclusively on green growth, can be expected to continue to nurture an anti-green backlash, as well as channel knowledge making too narrowly into commercial directions. Dealing with climate change requires a much broader range of knowledge. 

In this regard, there will be a need for making green knowledge that is not for profit. In that task, it will be crucial for environmental organizations, like NOAH, to once again join forces with environmentally concerned citizens, and not least students and teachers at the universities and people’s high schools, to make green knowledge together as a broad-based process of social, or collective learning.

